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Ground BREAKERS

Bard Coffee offers community, connection,
and one carefully brewed, delicious cup of Joe
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Business

Bard Coffee might look different—after an overhaul by designer Brett Johnson—
but the ethos remains the same: good coffee, served by knowledgeable baristas
inawelcoming space. Here’s how they doiit.
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“You want to let this settle like a beer,”
says manager and barista Brittany Feltovic
as she sets down a cold glass of coffee. We're
meeting at Bard Coffee in the Old Port, alocal
institution that recently received a modern
facelift. At the urging of co-owner Bob Garver,
Feltovic has brought over several brews for
me to try. This one, which is settling silently in
its glass, foam deflating slowly into the rich,
dark liquid, is a nitro brew. After a moment, 1
take a sip. You know how in 7he Nutcracker, a
ballerina representing coffee takes the stage,
moving like liquid to Tchaikovsky’s classic
score? This coffee tastes like that. Rich, exotic,
and very, very smooth.
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balance alot
when we talk
about tasting
coffee, says
Garver. ‘But
balance is also
important to us
in terms of how
we approach
our business.”
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door;” jokes Garver as Felcovic seps
the tble to prepare another ed drink.
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coffe.

And ics no wonder: the stafflearns from
some of the best in the business. Bob and
Carmen Garver, the married couple behind
Bard Coffee, have spent years researching this
ed

nitro cold brew, for example,is poured th
2 Guinness tap and features a "bold, smooth,
and silky texture” s Garver describes it I soon 2 hand in updat
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modern feel—and I wanted to showease that
here.” To this end, he chose a color scheme

of calming grays and warm oranges offet by
funky touches of rurquoise, an accent shade
suggested by Feltovic. I addicion to rebuilding
the counter, hey also replaced the ooring,

ones to create a seamless experience, “As soon as
our customers walk through the door, we want
them to know how grateful we are that they are
here” he adds. Although some customers were.
disappointed to sce the Garvers do away with
the ol fded couches hat ocapicd o comer

swapped out the old four-top.
- s can sl b pbed ogeher
larger

of the room, eve .
o he e Ty, which llos or more

iy syl bl n s ot i T
spac displays nine of Garver's photographs
taken during his rescarch rips o coffee farms in
Honduras, Guatemala, Colombia, Costa Rica,
and El Salvador:

“We talk about balance a lot when we alk

about asting coffee,” says Garver. “But

balance s lso imporcant 0 usin terms of

ow we approach our business” While for a
rver focused solly on the coffee,

he evencually ralized it was important o

complement gastronomic choices with aesthetic
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Tt wasalso very important to Bards owners thac
they include local productsin the redesign
“They dont jus talk the talk—they really walk
the walk,” says Johnson. “They're invested in
paying  living wage and really supporting
their employees. They also wanted the space
10 represen and reflct heir connection to
Maine.” To that end, Johnson sourced wood
from Maine Heritage Timber in Millinocket
for the abletops and hired Rusted Puffin

Metal Works i Pordands West End to ereate
the high-top table bases. At the Maine Porters
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“Ultimately,
what drew

all of us into
this business
isn't the coffee
itself—it’s what
happens over
coffee”

Market, Feltovic found ceramies by Elizabeth
Louden in bright blue tones and modern
chevron patterns. Now, you can sip coffee from
far-flung locales like Brazil, Peru, or Indonesia
from a locally designed mug, sitting at a able
made from recliimed Maine timbers.

Butall hese ltle detils, from Johasons
thoughful design to the owners’ wel

researched breuws, are supposed to fade into the
background. Whether youre enjoying a cold.
smooth mug of nito at the high-top bar or
sipping a hot, foamy cappuccino while coried
up aca corner able, Bard's owners want you to
feel right at home. “We love coffee and thats
our focus. We are focused on that so you don't
have to be,” says Garver. “Ultimately what
drewall of us into this business isn' the coffee
irself—ics what happens over coffc. It sbouc
the conversations you have and the connections
you make. Coffee brings people together. And
we love being a partof that riul.




